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The iSMA Board
● Jeff French, President and elected ESMA Rep
● Angela Makris, Board Secretary
● Karis Schoellmann, Treasurer
● Carla Rodríguez Sánchez ESMA nominated Rep
● Zenaida Leite elected AfSMA Rep
● Debbie Ellis Nominated AfSMA Association
● Saud Alrakhayes, Communications Committee Chair
● Sharon Rundle-Thiele Vice President and elected AASM Rep
● Nancy Lee Orbit Committees chair and PNW Rep
● Mike Kujawshi SMANA Nominated rep
● Joy Parkinson Co- Professional Development Workgroup Lead and 

nominated AASM Rep
● Christene Jennings, Professional Development Workgroup Lead, and 

elected SMANA Rep
● Leonidas Skerletopoulos, Acting Membership and Volunteer Chair 
● Aya Nathaly LAMSO Nominated Rep 2



The iSMA Mission:
1. Advance social marketing practice, research, and teaching through 

supporting collaborative networks of professionals, supporters and 

enthusiasts.

2. Develop, document, and market international standards and best 

practices in social marketing theory, research and practice.

3. Foster and support the development of local, national, and regional 

social marketing associations.
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Progress over the last year

● Growing range of training and development 
services.

● A renegotiated access to the SMQ Journal for 
members.

● Developing best practice guidance in the form of:
○ A brand platform for Social Marketing
○ Ethics guidance
○ Best practice standards
○ Development of a course accreditation service
○ Publication of a global data base of social marketing 

training 
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Social Marketing Brand Platform Summary 2023

Social Marketing
Behavior change for good

Priority Sectors

• Public Sector Professionals

• Elected Officials & Policy Makers

• Academia: Faculty & Students 

• Communications, Marketing & 

Research Firms

• NGOs & Nonprofit Organizations

• Allied Fields

• For-profit Sector

Purpose: Improve the quality, effectiveness and efficiency of behavior change 

programs to help people and communities.

Vision: Social Marketing is a widely adopted discipline around the world that 

changes human behavior to deliver improved health and well-being and to 
protect our planet. 

Mission: Social Marketing develops and integrates marketing concepts with other 

approaches to influence primarily voluntary behaviors that benefit individuals and 
communities for the greater social good.

Brand Promise: More successful behavior change programs. 

Personality

Strategic

Creative

Helpful

Responsive

Dedicated

Values

Caring

Transparent

Ethical*

Research-driven

Result- oriented

(*Underpinned by 

iSMA ethical 

principles)

Ethical Principles

• Respect and sensitivity

• Social justice and fairness

• Openness and transparency

• Avoidance of conflicts of interest

• Duty of care and nonmaleficence

• Serve public interest

Positioning
The discipline of social marketing 
focuses on developing a strategic 

marketing mix to influence 
behavior change for sustainable, 

healthy, and equitable 
communities.
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iSMA Webinars and YouTube channel

Members can access all recorded webinars

Currently 42 webinars available in archive



The social marketing standards statement will

The iSMA Social Marketing Standards will be a public 
statement of what skills are required in the Social 
Marketing profession.

The standards will define the work of Social Marketers 
and make explicit the elements of effective Social 
Marketing practice.

The Social Marketing Standards will provide a framework 
which makes clear the knowledge, practice and skills 
required to be a Social Marketer.



● Improvements in our on line and web based services and 
networks

● Three online training programmes now available in a growing 
range of languages:
○ Key concepts in Social Marketing
○ Research and evaluation in social marketing 
○ Developing a strategic social marketing plan

● Increased regular  communication and standardised 
agreements with our affiliated associations

● Support the growing social marketing community
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Progress over the last year



The African Social 

Marketing Association 

● A growing community of professionals
and academics in Africa, enthusiastic 
and passionate about social marketing 
and social and behaviour change to 
address the numerous social challenges 
facing Africa and Africans; our focus is 
on behaviour change for social good

● AfSMA is affiliated with the International 
Social Marketing Association (iSMA) 11
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Growing  professional networks
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Pluss networks and groups in:

Slovenia

Italy

Portugal

Middle East SM network 

France

UK SM Centre

Moldova SM network 

Philippines

Bangladesh

Cyprus

Bulgaria

Greece

Vietnam SM network 

Japan SM Centre

Indonesia SM network 

New Zealand SM network 



SAVE THE DATE 
22 – 24 JUNE 2022 

FINAL CALL FOR 

ABSTRACTS
until 8 April 2022

DISCOUNT CODE

THETA22
Save 85 EUR

“PEOPLE, PLANET, SYSTEMS AND SOLUTIONS”
ADDRESSING WICKED PROBLEMS IN A RAPIDLY 

CHANGING WORLD
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Social Marketing is endorsed by  WHO, CDC, ECDC, UN and many 

governments

Challenges and Opportunities Ahead



Challenges and Opportunities Ahead

● The dissemination and application of good practice and ethical 
standards.

● The need to promote SM as an integral contributor to 
understanding and solving social, health, environmental and  
Economic challenges

● Growing and supporting the diverse range of social marketing 
organisations and partnerships

● Representation from the Asian regions

● Assisting with the development and dissemination of the 
evidence base of social marketing 17





Forward action we are planning

1. Develop and publish a directory of professionals and organisations working in 
social marketing

2. Corse accreditation service for both academic and practitioners training 

3. Develop and launch a global best practice case study data base

4. Increase social media influence and promotion of social marketing

5. Develop a growing multi-language range of training and development 
opportunities for social marketers

6. Build stronger global networks with practitioners, academics and policy makers 
in field related to social marketing. 
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Thanks : 

● The iSMA Board  and its committees and 
volunteers 

● The iSMA Executive committee
● The Orbit Sub-committees 
● Our affiliated associations
● Our members
● Our partner organisations
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Join Today

https://isocialmarketing.org/
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Our Speaker :

Yoko Uryuhara,
MBA, Ph.D.
Director, The Social Marketing 
Research Centre. Doshisha 
University Kyoto.

yuryuhar@mail.doshisha.ac.jp
https://www.jsocialmarketing.org/

mailto:yuryuhar@mail.doshisha.ac.jp
https://na01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.jsocialmarketing.org%2F&data=04%7C01%7C%7C4070b21ecc6a4e96afca08d99d5c0bfa%7C84df9e7fe9f640afb435aaaaaaaaaaaa%7C1%7C0%7C637713840985529113%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C1000&sdata=d%2BGUaHoOjT0cmJFuSsH7z%2F7pE1cbqVnFBeF395cvHA4%3D&reserved=0
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