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Jeff French President of iSMA



http://www.isocialmarketing.org/

The ISMA Board

Jeff French, President and elected ESMA Rep

Angela Makris, Board Secretary

Karis Schoellmann, Treasurer

Carla Rodriguez Sanchez ESMA nominated Rep

Zenaida Leite elected AfSMA Rep

Debbie Ellis Nominated AfSMA Association

Saud Alrakhayes, Communications Committee Chair

Sharon Rundle-Thiele Vice President and elected AASM Rep
Nancy Lee Orbit Committees chair and PNW Rep

Mike Kujawshi SMANA Nominated rep

Joy Parkinson Co- Professional Development Workgroup Lead and
nominated AASM Rep

Christene Jennings, Professional Development Workgroup Lead, and
elected SMANA Rep

Leonidas Skerletopoulos, Acting Membership and Volunteer Chair
Aya Nathaly LAMSO Nominated Rep



The iSMA Mission:

1. Advance social marketing practice, research, and teaching through
supporting collaborative networks of professionals, supporters and
enthusiasts.

.. Develop, document, and market international standards and best
practices in social marketing theory, research and practice.

5. Foster and support the development of local, national, and regional
social marketing associations.




International Social Marketing Association

6 Year Income & Expense Report

INCOME

Dues/Membership $4,555.20 $3,943.91 $5,827.55 $2.443.64 $2,429.98 $881.00
Database Consolidation Project Reg.Assoc. $5,975.00

Online Courses $31,200.00 $8,542.69 $6.247.66
Conference/Events $712.87
TOTAL INCOME $4.555.20 $3,943.91 $11,802.55 $33,643.64 $10,972.67 $7,841.53
EXPENSES

Database Consolidation/Maintenance $3,350.00 $4.845.00 $2,747.58
Income Processing Fees $139.80 $124.10 $147.40 $1,038.02 $76.26 $91.23
"Donation"/Tuition Refund $29.99 $1,188.10

Online Course Instruction $11,500.00 $9.685.44 $600.00
Promotional Activities/Materials/ltems $44.06 $31.77 $375.75
Stipends-Volunteer Operational Support $199.00 $245.44 $491.04

Travel $375.35

Webinar/Online Meetings $3,983.41 $4,106.93 $1,251.59 $659.88 $788.92 $659.88
Website Member Database (Memberclicks) $3,102.32 $3,270.54 $3,377.86 $3,568.63 $3,681.25

Website Maintenance $2,131.36
Website (Siteground & DHN hosting) $695.59 $304.27 $407.33 $116.02 $796.49
Website (Widgets DivLife) $30.00 $30.00 $30.00 $30.00 $30.00
Social Media Management (Hoote Suite etc.) $50.95

Meeting Recruitment

Credit Card Fees/Interest $37.91

Other $181.80

TOTAL EXPENSES $7,557.45 $9,059.74 $8,461.12 $23,236.96 $14,900.70 $7,432.29
INCOME GAIN/LOSS -$3,002.25 -$5,115.83 $3,341.43 $10,406.68 -$3,928.03 $409.24
Account Balances END OF YEAR | END OF YEAR | END OF YEAR | END OF YEAR | END OF YEAR | END OF YEAR
Bank of America $1,218.79 $7,188.85 $10,355.67 $19,130.27 $14,924.70 $13,721.40
PayPal $10,555.65 $239.81 $404.45 $2,036.53 $814.07 $903.32
Stripe $1,500.00 $3.023.29
ACCOUNT TOTALS $11,774.44 $7,428.66 $10,760.12 $21,166.80 $17.238.77 $17,648.01




Progress over the last year

services.

. A renegotiated access to the SMQ Journal for
members.

' . Growing range of training and development

. Developing best practice guidance in the form of:
> A brand platform for Social Marketing

Ethics guidance

Best practice standards

Development of a course accreditation service

Publication of a global data base of social marketing
training
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Social Marketing Statement of Ethics
Agreed by the iISMA Board in May 2023

The International Social Marketing Association (iISMA) adopted this Social Marketing
Statement of Ethics to support the ethical conduct of social marketing professionals,
including practitioners, scholars and students, in all areas of their professional
activities.

The statement is intended to promote conscious engagement with diverse ethical
issues arising in social marketing work.

As social marketers we have a duty to observe the highest standards of personal and
professional conduct. Behaviour change programmes and projects that seek to
influence individuals and communities ideally should be developed and delivered in a
way that demonstrates that any potential ethical concerns have been identified,
considered and addressed.

We recognise that social marketers working across different social issues and contexts
face a diverse range of ethical issues, therefore the principles set out in this paper
have been developed to be succinct but also generic enough to be capable of creating
a common ethical narrative and shared foundation for all social marketers, identifying
potential areas of ethical concern and consider what mitigating actions are necessary.



Social Marketing Brand Platform Summary 2023

Social Marketing

Behavior change for good

Priority Sectors
Purpose: Improve the quadlity, effectiveness and efficiency of behavior change
programs to help people and communities. Public Sector Professionals
Elected Officials & Policy Makers

Vision: Social Marketing is a widely adopted discipline around the world that
Academia: Faculty & Students

changes human behavior to deliver improved health and well-being and to
protect our planet.

Communications, Marketing &

Research Firms
Mission: Social Marketing develops and integrates marketing concepts with other
approaches to influence primarily voluntary behaviors that benefit individuals and
communities for the greater social good.

NGOs & Nonprofit Organizations
Allied Fields

For-profit Sector

Brand Promise: More successful behavior change programs.

Personality Values Ethical Principles Positioning

Strategic Caring Respect and sensitivity The discipline of social marketing
focuses on developing a strategic

Creative Transparent Socidal justice and fairness . . .
marketing mix to influence
Helpful Ethical* Openness and transparency behavior change for sustainable,
Responsive Research-driven Avoidance of conflicts of interest healthy, and equitable

Dedicated Result- oriented Duty of care and nonmaleficence communities.

(*Underpinned by Serve public interest
iSMA ethical

l principles)



ISMA Webinars and YouTube channel
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The International Social Marketing

Association
[0\ Subscribed

@Enheintermmationalsocialmark6658 » 66 aubscribers

The international Social Marketing Association's (ISMA) goal is
to promaote social marketing as o framework to solve soclal ..

International Social Marketing Association

imemationalsocialmarketionsa « o subscribers
Dedicated 10 advancing understanding snd use of marketing theory,

models, and techniques for good

Members can access all recorded webinars
Currently 42 webinars available in archive




The social marketing standards statement will

The ISMA Social Marketing Standards will be a public
statement of what skills are required in the Social
Marketing profession.

The standards will define the work of Social Marketers
and make explicit the elements of effective Social
Marketing practice.

The Social Marketing Standards will provide a framework
which makes clear the knowledge, practice and skills
required to be a Social Marketer.



Progress over the last year

« Improvements in our on line and web based services and
networks

« Three online training programmes now available in a growing

range of languages:
o Key concepts in Social Marketing
o Research and evaluation in social marketing
o Developing a strategic social marketing plan

« Increased regular communication and standardised
agreements with our affiliated associations

Rupport the growing social marketing community
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e A growing community of professionals
and academics in Africa, enthusiastic
and passionate about social marketing
and social and behaviour change to
address the numerous social challenges
facing Africa and Africans; our focus is
on behaviour change for social good

o AfSMA is affiliated with the International
Social Marketing Association (iSMA)




THE FUTURE IS FUSION

THE INAUGURAL AFRICAN
SOCIAL MARKETING
ASSOCIATION
CONFERENCE

SHARING KNOWLEDGE ABOUT BEHAVIOUR
JOHANNESBURG
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Italy

e gl UK SM Centre
Cyprus
Japan SM Centre

\ Growing professional networks
Portugal
Moldova SM network
Bulgaria
Indonesia SM network

v 4 Pluss networks and groups in:
: 'aiqi‘} Slovenia
o
ks Middle East SM network
France
Philippines
Bangladesh
oieieg Greece
Vietnam SM network
()“i" v New Zealand SM network
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ADDRESSING WICKED PROBLEM

CHANGING WORLD
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Challenges and Opportunities Ahead

Social Marketing is endorsed by WHO, CDC, ECDC, UN and many
governments

e M st Oeanzzton Yooz A g

&M’W' :mmamiwmﬁm'amm:i
g amm‘rg@'mpan:mfmmz

heaousl 0% 2 pubichealth -

GC0k MO A E oA

Tose s i s i BHDN P 2
OO s e e axgs-am
ORI & o g of et dacpives ncliing
*oamaien; 000y Setaniraiony '
*iacoby *mmtg: fIngs.



Challenges and Opportunities Ahead

The dissemination and application of good practice and ethical
standards.

o The need to promote SM as an integral contributor to
understanding and solving social, health, environmental and
Economic challenges

- Growing and supporting the diverse range of social marketing
organisations and partnerships

- Representation from the Asian regions

« Assisting with the development and dissemination of the
evidence base of social marketing
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Forward action we are planning

1. Develop and publish a directory of professionals and organisations working in
social marketing

2. Corse accreditation service for both academic and practitioners training
3. Develop and launch a global best practice case study data base
4. Increase social media influence and promotion of social marketing

5. Develop a growing multi-language range of training and development
opportunities for social marketers

6. Build stronger global networks with practitioners, academics and policy makers
in field related to social marketing.




Thanks :

. The iSMA Board and its committees and
volunteers

. The iSMA Executive committee

. The Orbit Sub-committees

. Our affiliated associations

. Our members

. Our partner organisations
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Join Today

iSVA

International Social Marketing Association

https://isocialmarketing.org/
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International Social Marketing Association
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Our Speaker :

Yoko Uryuhara,
MBA, Ph.D.

Director, The Social Marketing
Research Centre. Doshisha
University Kyoto.

vuryuhar@mail.doshisha.ac.ip

https://www.jsocialmarketing.org/
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