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Annual report 2023/4



The iSMA Mission:
1. Advance social marketing practice, research and teaching through 

supporting collaborative networks of professionals, supporters and 

enthusiasts.

2. Develop, document and market international standards and best 

practices in social marketing theory, research and practice.

3. Foster and support the development of local, national and regional 

social marketing associations.
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Plus networks and groups in:

Slovenia

Italy

Portugal

Middle East SM network 

France

UK SM Centre

Moldova SM network 

Philippines

Bangladesh

Cyprus

Bulgaria

Greece

Vietnam SM network 

Japan SM Centre

Indonesia SM network 

New Zealand SM network 



● Jeff French, President and elected ESMA Rep
● Angela Makris, Board Secretary
● Carla Rodríguez Sánchez ESMA Rep
● Zenaida Leite elected AfSMA Rep
● Debbie Ellis Nominated AfSMA Association
● Saud Alrakhayes, Communications Committee Chair
● Sharon Rundle-Thiele Vice President and elected AASM Rep
● Nancy Lee Orbit Subgroups Chair and PNW Rep
● Mike Kujawshi SMANA  Rep
● Joy Parkinson Co-chair Professional Development and nominated AASM Rep
● Christene Jennings, Co-chair Professional Development Workgroup and SMANA Rep
● Nathaly Aya Pastrana LAMSO Nominated Rep 
● Marisol Alonso Vazquez LAMSO  Rep 
● Fernando Dos Santos LAMSO  Rep 
● Maria Raliti AASM Rep
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● Angela Makris, Board Secretary
● Karis Schoellmann, Treasurer
● Franco Sancho Co-chair Professional development
● Leonidas Skerletopoulos, Acting Membership and Volunteer Chair 
● Yue XI Chair of Communications 
● Christene Jennings Editor iSMA Newsletter
● Eduard Iacob Webmaster
● David Cutter Webinars tech support 



Initiative 

1
Increase academic course offerings 

Nancy Lee

Liz Foote 

Mahmooda Pasha

Ivan Lukanda

Bilal Akbar 

Debbie Ellis

Lucy Chabala Kawesha

Eduard Jacob

Cammy Mills

Heidi Siegelbaum 

Kristen Haley

2
Provide and contribute to a centralized resource for case studies

Jay Kassirer

Timo Dietrich: 

Debbie Ellis

Beatriz Graca

Luz Casais: 

Catalina Garcia

Tracey Haldeman

3 Advocate for social marketing job titles/RFPs
Jennifer Tabanico 

Anna Castonguay

Surya Sundharan 

Mary Rabourn

4
Increase awareness of social marketing among elected officials

Heidi Siegelbau

Saud Alrakhayes

5 Consider strategic partnerships with foundations, corporations & NGOs
Taylor Willmott  

Bill Madway

Catalina Garcia

Rosemary Hitchens

6 Increase social media & internet presence 
Saud Alrakhayes

Gonzalo Diaz Meneses

7
Establish a universal brand Identity for consistent use and promotion by regional & 

international associations

Julie Colehour  

Nancy Lee 

Bill Madway

Oliva Martins

8
Increase collaboration among academics and practitioners

Liz Foote

9
Science communications Include social marketing practices on audience research

Mary Rabourn
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Social Marketing Brand Platform Summary 2023

Social Marketing
Behavior change for good

Priority Sectors

• Public Sector Professionals

• Elected Officials & Policy Makers

• Academia: Faculty & Students 

• Communications, Marketing & 

Research Firms

• NGOs & Nonprofit Organizations

• Allied Fields

• For-profit Sector

Purpose: Improve the quality, effectiveness and efficiency of behavior change 

programs to help people and communities.

Vision: Social Marketing is a widely adopted discipline around the world that 

changes human behavior to deliver improved health and well-being and to 

protect our planet. 

Mission: Social Marketing develops and integrates marketing concepts with other 

approaches to influence primarily voluntary behaviors that benefit individuals and 

communities for the greater social good.

Brand Promise: More successful behavior change programs. 

Personality

Strategic

Creative

Helpful

Responsive

Dedicated

Values

Caring

Transparent

Ethical*

Research-driven

Result- oriented

(*Underpinned by 

iSMA ethical 

principles)

Ethical Principles

• Respect and sensitivity

• Social justice and fairness

• Openness and transparency

• Avoidance of conflicts of interest

• Duty of care and nonmaleficence

• Serve public interest

Positioning
The discipline of social marketing 
focuses on developing a strategic 

marketing mix to influence 
behavior change for sustainable, 

healthy, and equitable 
communities.



● A growing range of training and development services

1. Launch of the social marketing case study service
2. A brand platform for Social Marketing
3. Ethics guidance
4. New newsletter
5. Updated website
6. Multi – language translations of global SM definition
7. Best practice standards
8. Development of a course accreditation service
9. Social Marketing course directory 
10. Support for world and regional conferences
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1. Publication of ethics checklist

2. Development of practice, academic forums and networks

3. Support for the World Social Marketing conference 2025 and regional 

conferences 

4. Launch of course accreditation service

5. Development of voluntary social marketing professionals directory

6. Collaboration to develop a Global Social Marketing awareness week

7. Global collaboration to develop a Social Marketing awards scheme

8. Increase Academic Course Offerings 

9. Increase social media presence

13



● The dissemination and application of good practice and ethical 
standards

● Promote social marketing as an integral contributor to understanding 
and solving social, health, environmental and economic challenges

● Growing and supporting the diverse range of social marketing 
organisations and partnerships

● Support the development of representation from the Asian regions

● Assisting with the development and dissemination of the evidence 
base of social marketing and case studies
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● The iSMA Board its committees and volunteers 

● The iSMA Executive committee

● The Orbit Sub-committees 

● Our affiliated associations

● Our members

● Our partner organisations
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.

https://isocialmarketing.org/contact-us/


Presenter : Karis Schoellmann, Treasurer
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Our Speaker :

Nathaly Aya Pastrana, MSc, PhD

Presidenta, IMEK Centro de Investigación 

en Mercadeo & Desarrollo | imek.org.co

Co-Fundadora, Asociación Latinoamericana 

de Mercadeo Social (LAMSO) | lamso.org
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.

https://isocialmarketing.org/contact-us/


● Our Speaker

● The iSMA Board its committees and volunteers 

● The iSMA Executive committee

● The Orbit Sub-committees 

● Our affiliated associations

● Our members

● Our partner organisations
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