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iSMA seeks to capture and spread good practice in Social Marketing internationally. iSMA supports
the translation of the global consensus definition of Social Marketing into as many languages as
possible as part of this process of sharing best practice.

The Global Consensus Definition of Social Marketing:

“Social Marketing seeks to develop and integrate marketing concepts with other approaches to
influence behaviour that benefit individuals and communities for the greater social good. Social
Marketing practice is guided by ethical principles. It seeks to integrate research, best practice, theory,
audience and partnership insight, to inform the delivery of competition sensitive and segmented
social change programmes that are effective, efficient, equitable, and sustainable.”

Portuguese translation:

O Marketing Social procura desenvolver e integrar conceitos de marketing com
outros métodos para influenciar comportamentos que beneficiem individuos e
comunidades, promovendo a melhoria da sociedade como um todo. A pratica
do Marketing Social é orientada por principios éticos. O Marketing Social
procura integrar investigacao, praticas de referéncia, teoria, conhecimento do
publico e das parcerias, para informar a implementacao de programas de
mudanca social segmentados e atentos a concorréncia, que sejam eficazes,
eficientes, equitativos e sustentaveis.
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