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International Social Marketing Association (iSMA) 

Presidents Annual Report 2024 /2025 
www.isocialmarketing.org 

Introduction 

The International Social Marketing Association (iSMA) was formed in 2008 and incorporated as a 

charity / not for profit organisation in 2010 with the purpose of promoting the use and development 

of best practice in Social Marketing worldwide for the common good. 

The Mission of iSMA is to: 

• Advance Social Marketing practice, research, and teaching through collaborative networks of 
professionals and supporters. 

• Educate the public, organisations, professionals, and governments about the value of Social 
Marketing focused on influence behavioural for social good. 

• Develop, document, and promote international standards of good practice in Social Marketing 
theory, research, and application. 

• Encourage and enable wider use of Social Marketing in addressing social issues. 
• Foster and support the development of local, national, and regional Social Marketing 

associations. 
 

President’s Statement 
In this report you will find details of how iSMA has contributed to the delivery of its mission during 
2024 and 2025. This period has been a challenging time for the world with the ongoing impact of the 
global pandemic, environmental degradation, conflicts as well as multiple social and economic 
shocks. Because of these events the past year has also seen a global reduction in funds to support 
many behavioural change programmes. 
 
Despite these shocks and difficulties over the last year Social Marketers have made a significant 
contribution to addressing many global challenges and iSMA and its affiliated associations and 
collaborating networks have implemented several significant service improvements and professional 
development opportunities to assist members and all those interested in applying Social Marketing 
as part of the global response to promote wellbeing and sustainability. 
 

http://www.isocialmarketing.org/
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The iSMA Board volunteers and committees 
 
Before giving a brief review of some of the major advances and contributions made by iSMA its 
members, affiliated organisations, and volunteers I want to extend a massive thanks to the iSMA 
Board who have directed and supported the many actions delivered over the last year. Over the last 
year. The iSMA Board has comprised of the following members: 
 

● Jeff French, President, and ESMA Rep 
● Saud Alrakhayes, Communications Committee Chair (Stepped down 2024) 
● Nathaly Aya Pastrana LAMSO Nominated Rep. (Stepped down 2024) 
● Lynda Bardfield SMANA representative  
● Debbie Ellis Nominated AfSMA Association 
● Fernando Dos Santos LAMSO Rep  
● Menna Kamel AfSMA 
● Mike Kujawshi SMANA Rep 
● Nancy Lee Orbit Subgroups Chair and PNW Rep 
● Zenaida Leite elected AfSMA Rep (Stepped down 2024) 
● Angela Makris, Co-opted Board Secretary 
● Maria Raciti. AASM rep 
● Carla Rodríguez Sánchez ESMA rep and replacement Franco Sánchez 

● Sharon Rundle-Thiele Vice President and elected AASM Rep (Stepped down 2024) 

● Karis Schoellmann, Co-opted Treasurer 
● Luke van der Beeke AASM representative 
● Marisol Alonso Vazquez LAMSO Rep  
● Yue Xi Co-opted Chair of Communications 

 
iSMA is fortunate to have a very active set of Board members all of whom make a valuable 
contribution to determining the strategic direction of iSMA and the prioritization of its work. In 
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addition to their work on the Board most members also formally represent affiliated associations so 
they also act as a vital conduit between iSMA and its constituent associations.  
 
In addition to its working committees focused on Professional Development, Standards, 
Communication and Membership iSMA is also supported by nine ‘Orbit Subcommittees. These 
committees are focused on promoting social marketing as a philosophy and form of practice. We use 
the word ‘Orbit’ to mean raising the profile and acceptance of social marketing as a key element of 
most social progress interventions.  
 
Over the last year our Orbit sub-committees have been focused on: 
 

  iSMA Orbit Sub-Groups 

1 Increase and monitor academic course offerings  

2 Establish and contribute to a searchable case study data base and portal 

3 Advocate for social marketing job titles/RFP’s 

4 Increase awareness of social marketing among elected officials 

5 Consider strategic partnerships with foundations, corporations & NGO’s 

6 Increase social media & internet presence  

7 Establish a universal brand Identity for consistent use and promotion by 

regional & international associations 

8 Increase collaboration among academics and practitioners 

9 Promoting better science communications include Social Marketing 

practices on audience research 

 
In addition to these sub-committees iSMA also has four working groups focused on specific issues 
covering: Awareness raising about the contribution of Social Marketing, the development of a global 
Social Marketing awards scheme, the development of an open access journal for Social Marketing 
and behavioural influence and a group focused on income generation. 
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The work of the Board and its committees and sub-committees is supported by several volunteers 
co-opted onto the Board. These co-opted volunteers provide a vital service to the Board as well as 
their expertise, enthusiasm, and energy. So, a big thank you to our Board co-opted members for 
their work over the last year:  
 

● Angela Makris, Board Secretary 
● Karis Schoellmann, Treasurer 
● Franco Sancho Co-chair Professional development 
● Yue XI Chair of Communications  
● Victoria Mwangi iSMA representative on The Global Allce 
● Jennifer Dooley (Stepped down in 2025 
● Siphokazi Ngubane Editor iSMA Newsletter 
● Eduard Jacobson Webmaster 
● David Cutter Webinars tech support  

 
 

Supporting professional networking and research 
iSMA is a federated organization established to assist its membership organisations in their work of 
promoting good practice in social marketing. I am delighted to be able to report that iSMA assisted 
the Latin American Social Marketing Association in the staging of the World Social Marketing 
conference in Colombia in 2024, the first such conference in Latin America. Over the last year iSMA 
also supported the development and promotion of the SMANA conference held in May 2024 in 
Florida USA, and the European Social Marketing conference that was held in Slovenia in November 
2024. iSMA is currently working on the development of the next two World conferences that will be 
held in Spain in 2025 4th - 7th November and in Thailand in 2027. iSMA will also over the next year be 
supporting the staging of the SMANA, European and African Association conferences that will take 
place during 2026 and the next European conference that will be held at Montpellier in 2026 8th - 
10th July. 
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Over the last year iSMA has also supported the development of the new African Social Marketing 
Association and it has been great to see the organisation now being legally constituted, its 
membership growing and pans for its second conference in Cario Egypt in 2026 well under way.  The 
last year has also seen progress on the development of a new pan regional Asian Social Marketing 
association. Work on the development and launch of this new association will progress further over 
the next year and it is hoped that the association will be able to be launched at or before the World 
Conference in Thailand in 2027.   
 
A key issue for iSMA is the need to ensure that it has sufficient funds to carry out its work and 
support when needed associations and events such as the World Conference. To this iSMA has 
established a new working group to develop proposals to increase income generation. 

 

 
 
Supporting the identification and uptake of professional standards 
Over the last year iSMA succeeded in developing and publishing additional professional guidance for 
members. iSMA has published: 
 

1. Ethical principles and their application in Social Marketing Statements - International Social 
Marketing Association (iSMA) (isocialmarketing.org) 
 

2. Social Marketing professional Standards Statements - International Social Marketing 
Association (iSMA) (isocialmarketing.org) 

 

3. Social Marketing Brand Platform guide www.isocialmarketing.org 
 

4. Multilanguage translations of the Global consensus definition of Social Marketing Social 
Marketing Definition Translations - International Social Marketing Association (iSMA) 
(isocialmarketing.org) 

https://isocialmarketing.org/statements/
https://isocialmarketing.org/statements/
https://isocialmarketing.org/statements/
https://isocialmarketing.org/statements/
http://www.isocialmarketing.org/
https://isocialmarketing.org/social-marketing-definition-translations/
https://isocialmarketing.org/social-marketing-definition-translations/
https://isocialmarketing.org/social-marketing-definition-translations/
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5. The Social Marketing global portal case study service is now live and is being populated with 

case study reviews.  www.isocialmarketing.org 
 

I am also delighted to be able to report that iSMA has continued its relationship with the Social 
Marketing Quarterly Journal that enables all iSMA and affiliated associations members to have free 
access to SMQ. During the last year iSMA has also established a working group to develop 
recommendations about how to use open access publishing to increase both the range and quality 
of publications in the field.  
 

Professional development 

iSMA seeks to capture and share information about social marketing practice, research and related 
policy intelligence that will help social marketing practitioners and academics. A key aspect of this 
work is to promote the uptake of training and education in social marketing. iSMA is committed to 
making available a growing range of low-cost, high-quality training options for social marketers 
around the world. To this end iSMA offers several online training options which have increased over 
the last year. Current online training opportunities can be found at:  Trainings - International Social 
Marketing Association (iSMA) (isocialmarketing.org). iSMA is also committed to making these 
training services available in a wider range of languages. The scope of training available and 
language options will be further developed in the coming year.  

A Social Marketing course directory 20211122 Social marketing education and trainings - Google 
Sheets listing courses available globally his now live on the iSMA website for those seeking to 
identify training options open to them. To further augment the availability and quality of course 
offerings iSMA has developed and tested a Social Marketing course accreditation and review service 
that will be launched at the World Social Marketing Conference in November 2025. 
www.isocialmarketing.org  

 
Raising Awareness of Social Marketing  
Over the last year iSMA has increased its social media profile and put more effort into collecting and 
sharing relevant theory, research, and case study data via its social media outlets. iSMA has also 
revamped and increased the circulation of its newsletter which is published in a coordinated way 
with affiliated associations newsletters. A new awareness raising group has been constituted who 
will assist iSMA raise the profile of SM globally. Regular social media monitoring has also now been 
instigated with iSMA volunteers tracking iSMA and affiliated associations social media impact. As 
part of this awareness raising activity iSMA has published its Manifesto for Social Marketing now 
being actively disseminated with the cooperation of iSMA affiliated associations.  
 
The manifesto for Social Marketing can be viewed at  Statements - International Social Marketing 
Association (iSMA). 

iSMA has also played an active part in its support for the Global Alliance for Social and Behavioural 
Change Global-Alliance-ByLaws-v2022.pdf in what has been a challenging year due to significant 
reductions in funding in the USA and other donor countries for work being taken forward by the 
alliance.  
 

http://www.isocialmarketing.org/
https://isocialmarketing.org/trainings/
https://isocialmarketing.org/trainings/
https://docs.google.com/spreadsheets/d/1yqHPC3ZePIKnXrdvWy1TJr_aFEUHiVTd/edit#gid=236488671
https://docs.google.com/spreadsheets/d/1yqHPC3ZePIKnXrdvWy1TJr_aFEUHiVTd/edit#gid=236488671
http://www.isocialmarketing.org/
https://isocialmarketing.org/statements/
https://isocialmarketing.org/statements/
https://globalallianceforsbc.org/wp-content/uploads/2022/07/Global-Alliance-ByLaws-v2022.pdf
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Conclusion 

Despite a very challenging global policy environment iSMA has over the last year developed and 
launched a number of significant contributions to the promotion of best practice in Social Marketing. 
Via its many volunteers and the growing number of affiliated associations iSMA has been 
instrumental in raising the profile of Social Marketing and encouraging its incorporation into efforts 
to promote good health, wellbeing, social justice, and sustainability. The coming year will see iSMA 
make further contributions to good practice in Social Marketing and the wider behavioural influence 
field.   
 
To close I want to say a special thanks to all the Board members and volunteers who ensure iSMA 
carries out its work. I would like to say a big thanks to those people who have rotated off the Board 
during the last year and a very special thanks to Sharyn Rundle-Thiele Vice President, Angela Makris, 
Co-opted Board Secretary, Karis Schoellmann, Co-opted Treasurer, and Yue Xi head of 
communications for their fantastic work and the support they have given me. As I come to the end 
of my five years of service on the Board as president, I also want to thank all the wonderful people 
on the Board and our affiliated associations who have helped and encouraged me over the last five 
years. It has been a privilege and honour to serve as iSMA president. 
 

Dr Jeff French  
President International Social Marketing Association 
www.isocialmarketing.org 
 

Treasurers Report: Karis Schoellmann 

As part of our annual reporting, we include a financial statement developed by the iSMA treasurer 

Katis Schoellmann. iSMA has been constituted as a legal entity since 2010. iSMA is a registered not 

for profit organization in the USA. All funds generated by iSMA are invested back into delivering its 

mission to promote the application of effective, efficient, and ethical social marketing. The following 

financial summary sets out the financial position over the last year. For further information 

regarding this report contact: www.isocialmarketing.org 

 

http://www.isocialmarketing.org/
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Comments questions and any general enquires about this report or any aspect of iSMA work should be sent 

to: 

www.isocialmarketing.org 

http://www.isocialmarketing.org/

