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The iSMA Mission

• Advance social marketing practice, research and teaching through 
supporting collaborative networks of professionals, supporters and 
enthusiasts.

• Develop, document and market international standards and best 
practices in social marketing theory, research and practice.

• Foster and support the development of local, national and regional 
social marketing associations.



The iSMA Vision

• Promote the application of Social Marketing 

• iSMA will be the globally recognised organisation that 
develops good practice in Social Marketing through:

• The promotion of evidence-based practice

• The setting of standards

• The production of best practice guidance.  

• iSMA will develop and promote this action with its affiliated 
associations and partners and members.



The iSMA Board 2025-26
• Angela Makris, President (February 2026 onwards), past Board Secretary (2021-2026) 

• Jeff French, past President (2021-2026), Vice President and elected ESMA Rep

• Lynda Bardfield, SMANA representative 

• Menna Kamel, elected AfSMA representative

• Debbie Ellis, AfSMA Association representative

• Nancy Lee, Orbit Subgroups Chair and NW representative

• Mike Kujawshi, SMANA  representative

• Vilarmena Ponce-Lucero, LAMSO representative

• Maria Raciti, AASM representative (rotated off at the beginning of 2026)

• Fernando Dos Santos, LAMSO  representative 

• Luke van der Beeke, AASM representative

• Derek Ong, ASMA representative 

• Sameer Deshpande, ASMA representative 



Co-opted Members and Volunteers 
Supporting the iSMA Board
• Karis Schoellmann, Treasurer

• Franco Sancho Co-chair, Professional 
development

• Yue XI Chair of Communications, Editor iSMA 
Newsletter 

• Eduard Iacob, Webmaster



Nine iSMA Orbit Committees



Progress Over the Last Year

1. Launch of an early-career interest group
2. Creation of a social marketing tools and 

resources hub workgroup
3. Update of the Memorandum of Understanding 

(MOU) for regional associations
4. Raise awareness of social marketing
5. Creation of a working group for multi–language 

brand guidelines for social marketing
6. Promotion of online training courses
7. Promotion of social marketing accreditation 

course
8. Support for world and regional conferences



Growing Professional Networks Plus networks and groups in:
Bangladesh
Bulgaria
Cyprus
France
Greece
India
Indonesia SM network 
Italy
Japan SM Centre
Middle East SM network 
Moldova SM network 
Mongolia
New Zealand SM network 
Pakistan
Philippines
Portugal
Slovenia
SE Asia Social Marketing Network
Sri Lanka
UK SM Centre
Vietnam SM network 



iSMA WSMC – Spain, November 2025



ESMC- France, July 2026



Challenges and Opportunities Ahead

Funding remains a challenge in achieving our goals 
Increase the cultural relevance of social marketing to increase 
adoption
• The dissemination and application of good practice and ethical 

standards
• Promote social marketing as an integral contributor to 

understanding and solving social, health, environmental and 
economic challenges

• Growing and supporting the diverse range of social marketing 
organisations and partnerships

• Support the development of representation from the Asian sub-
regions

• Assisting with the development and dissemination of the evidence 
base of social marketing and case studies



Goals for 2027
1. Support the World Social Marketing 

Conference 2027 and regional conferences 

2. Lead global collaboration to develop cultural 
adaptation of social marketing branding and 
principles

3. Support the growth of regional and 
subregional associations

4. Continue raising awareness of social 
marketing

5. Social marketing tools and resources hub to 
go live

6. Develop and disseminate social marketing 
case studies in both English and other 
languages

7. Increase academic and practitioner 
collaboration

8. Develop a strategic plan 2027-2030



NASMC powered by Sparks – October 2026



AASM Conference – October 2026



AfSMA Conference – November 2026



iSMA- WSMC – November 2027



Finance Report
Presenter : Karis Schoellmann, Treasurer





Our Speakers

Derek Ong Sameer Deshpande



Thanks to : 

• Our speakers
• The iSMA Board its committees, and 

volunteers 
• The iSMA Executive Committee
• The Orbit Sub-committees 
• Our affiliated associations
• Our members
• Our partner organisations



Meeting Close:

You can ask questions, make 
comments and join iSMA or one of its 

affiliated associations at:
https://isocialmarketing.org/
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